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director’s note
I have amassed a vast collection of design production manuals 
(1960s, 70s, and 80s) from thrift shops over the years. As the 
stack grew, it became clear I was naturally drawn to this period 
of design, and the skills and processes that went along with it. 
This is perhaps, because I missed these production methods by 
about 12 years, and worked almost exclusively with a com-
puter during my education and after.

I had some vague knowledge about production before the Mac, 
but it was only based on brief references my teachers made, or 
the little-used-tools that remained in various studios I worked in. 

It occurred to me that if I knew so little, younger graphic designers 
know even less! So with this, I set out to document the tools,  
processes, and people, of this brief but critical and fascinating 
moment in the history of graphic design. 

Briar Levit, Director/Producer





synopsis

Up until just over 30 years ago, when the desktop computer  
debuted, the whole design production process would have  
been done primarily by hand, and with the aide of analog  
machines. The design and print industries used a variety of  
ways to get type and image onto film, plates, and finally to  
the printed page. 

Graphic Means is a journey through this transformative  
Mad Men-era of pre-digital design production to the advent  
of the desktop computer. It explores the methods, tools, and 
evolving social roles that gave rise to the graphic design  
industry as we know it today.  



technical specs

Run time: 85 minutes 

Formats: Quicktime ProRes 422 HQ format for download or 
DVD disc (DVD requires 3 weeks notice, plus shipping cost).

Sound: 5.1 Surround

Aspect Ratio: 16:9

Subtitles: English, Spanish, German, French, Japanese, Russian  
(available July 15)





cast

Ellen Lupton: designer, author, educator

Tobias Frere-Jones: typeface designer, educator

Adrian Shaughnessy: designer, writer, publisher

Paul Brainerd: Co-founder of Aldus (Pagemaker)

Steven Heller: design critic/writer

Colin Brignall: typeface designer

Art Chantry: designer, educator

Carolina de Bartolo: designer, educator

Lou Brooks: illustrator, blogger

Frank Romano: design historian, author, educator

James Craig: author and educator

Cece Cutsforth: designer, educator

Dan Rhatigan: typeface designer

Joe Erceg: designer

Dave Farey: typeface designer

Joshua Berger: designer, writer, publisher

Gene Gable: designer, writer, consultant

Ken Garland: designer, author, educator

Malcolm Garrett: designer, educator

Walter Graham: author, paste-up expert

Ian Swift: designer

Patty Gable, Lynn Fink Golden, Ed Grant,  
John Grega, Scott Kelly, Mary O’Shaughnessy,  
Angela Taormina: photo typesetters







The percentage of women in top 
positions in the film industry is still 
markedly low. In light of this, I’ve 
deliberately chosen an all-woman 
crew for Graphic Means.

Briar Levit (Director + Producer), is an Assistant 
Professor of Graphic Design at Portland State 
University. She came up as a designer in the late 
1990’s in San Francisco, and missed the cold 
type era by just a matter of a few years.

Dawn Jones Redstone (Director of Photogra-
phy), is the principal of Hearts + Sparks Produc-
tions. Her work has appeared around the country 
in commercials, film festivals, the news and more.   

Emily Von W Gilbert (Editor), has edited doc-
umentaries, experimental projects, fundraising 
films, television shows, and more, for 10 years.

Emily Skaer (Motion Designer), is a freelance 
motion designer and illustrator who works with a 
range of clients from educational to corporate.

crew
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Graphic Means is lucky to have 
Adobe Typekit as a sponsor.  
We are always looking for  
opportunities to partner with  
organizations and businesses.

partners


